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Hi I’'m Steve Crowhurst, President and Founder of
SMP Training Co.

My travel passion is generating new business.
That’s what | talk about in my keynotes, that’s
what | deliver in my webinars and it’s what | write
about in my two digital magazines.

The new opportunity | would like to present to you
is how you can use either or both of my magazines
to deliver your proven sales methods to the
readership of Selling Travel and Travel Agency
Manager.

This promotional concept differs from how you
work with other travel trade magazines in that
with SMP you do not use your ad space for time
Steve Crowhurst, CTC is the President and  sensitive ads, or price points or generic flyers. You
founder of SMP Training Co., and authorof ;56 your page in Selling Travel for instance to
“273 No-Fluff, No-Theory Marketing Ideas  jjiyer proven sales and marketing tips and

20 MG SCENE = 06 !1as el techniques in a detailed step by step format that is
more then 395 how-to articles, developed .
easy to read, understand and implement.

over 50 workshops and addressed travel
trade audiences around the world.

A similar page in Travel Agency Manager will focus
He is a new business generator and travel More on decision making information such as
marketing idea aficionado. facts, stats and business trends and how owners
and managers can use your data in their business

development plan to sell more of your product.
steve@smptraining.com

My pricing compared to what you are currently
paying for a one time ad, or flyer is very, very low.

The reach for each SMP magazine is to a few
hundred dedicated and passionate travel agents —
not thousands of complacent TAs who barely
understand the industry.

The return on your small investment will be
returned many times over once you inform the
SMP Training Co. readership of both magazines HOW to sell your

Qualicum Beach, BC product.

“If you can’t sell it to them, they won’t sell it for you!”

- Steve Crowhurst



Opportunity

SELLING & Magazines
are published by SMP Training Co., and present a
promotional opportunity that is different from other travel
trade magazines.

The promotional focus for SMP’s magazines is to offer a new concept that
engages and teaches travel agents how to sell more of your products.
Increase your sales by delivering advertorials containing rock solid
information such as proven tips, tools and techniques that travel agents
and agency owners and managers can implement immediately.

Selling Travel and Travel Agency Manager Magazines are not:

QO news, events or gossip magazines

Q not destination magazines
Q orjob hunting magazines

They are new business generation magazines that dispense high quality,
no-fluff strategic and realistic B2B sales and marketing know-how.

Each issue is promoted on Facebook, Constant Contact, on the SMP
Training and Selling Travel websites, in SMP’s webinars and keynotes.

SELLING TRAVEL

The ST readership is sales driven and in
constant need of proven sales ideas that
work.

There is no distinction made between
home-based agents, virtual agents, mobile
agents or bricks and mortar agents. The
common thread is that this audience sells
travel and are passionate about it.

Turning that passion to work for you is your
goal - how you can advise them to sell
more of your product is the key.

To date Selling Travel Magazine has
received over 15,250 impressions.

TRAVEL AGENCY MANAGER

The TAM readership is decision maker driven
and in constant need of new business
building information and ideas.

This audience is mandated to manage their
agencies to success and to make plan. They
are hungry for new business building ideas
presented at the management level.

Travel Agency Manager, just two issues old, is
already building a dedicated readership. The
first issue was read by over 900 managers.
Here is your chance to get in at the start and
be associated with this new marketing
approach.



Specs & Rates

The advertorial requirements for both magazines is
very simple and based on inserting an how-to article
page in one of two sizes:

Q sizes available
o half page horizontal 5% x 8%
o full page 8% x 11

Q 5 pages per issue are made available to suppliers — for more pages
please ask about booking a dedicated issue for your brand or a stand
alone supplement. ST is published monthly, TAM bi-monthly.

Q The format for all content is PDF and must be ready for insertion into
the magazine with important live links pre-checked. Due date is
always the 25™ of the month.

Q Content must at all times focus on how-to sell your products — bear in
mind that ST and TAM back issues are repeatedly referred to and will
continue to help sell your product. Be sure your page is clear of:

Q time sensitive advertising
Q destination product knowledge found elsewhere
Q or anything agents can read online / in other magazines

RATES

SELLING TRAVEL TRAVEL AGENCY MANAGER

Q Half Page: CDNS275 + taxes Q Half Page: CDNS375 + taxes

- Q Full Page: CDNS355 + taxes* Q Full Page: CDNS455 + taxes*

< Prices on request for dedicated issues & supplements.

~ Full Page Placement Premium™: Your article will be placed where it
enhances the flow of the magazine, however you can purchase premium
placement for a full page ad such as the first page after the Table of
Contents page.

TOC YOUR
PAGE

Premium Placement: $99 +taxes
Your page would appear in this order:

For more information and to book your page please contact Steve Crowhurst at
steve@smptraining.com T: 250-738-0064




SMP Magazines are published on the Issuu.com
platform which means your articles will be
accessed by thousands of Issuu readers.
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Trainers To The Global Travel & Tourism Industries

Selling Travel Magazine and Travel Agency Manager Magazine are published by SMP Training Co.

www.smptraining.com T: 250-738-0064 www.sellingtravel.net




